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Asia n

By TONY RAGGATT

LARISSA Bright has come a long way
since working as a sales girl for cosmetics
ginnt Estee Lauder in Sydney.

Ehe took the jJob to help pay her way
through university studies in internai-
lonsal polities about 10 years ago.

Now she s queen of her own cosmetics
company, Diva Oosmetics, based in
Townsville, which s up to ven-
ture Into the lucrative ts of Asin
where ghe will finally get to usa some of
those diplomacy skills,

“I mever thought I'd use what I learned
at university but good things have come
out of It," she sald.
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the zmt"i'?mﬂﬂa reglon export awards.

The company clinched the emerging
business category in the awards last
week.

The business began very much as o
hobby.

Living in Townsville in 1887, a young
Larissa Bright found she no longer had
peeess to the diseount section of the Estes
Lauder stores in Bydney and decided to
try to make her own skin products for
hersell and her family.

Her friends liked what she produced
and the hohby expanded into the garage
where she produced skin creams and
sonps for sale al the showground mar-

Ms Bright sald she got sérjous when
she bought o property in the Altkenvale
eomméreial distriel about slx years ago —
a base which is now the headguarters for
her international opeérations.

The company employs 13 pecple and
four consuitant chemists and contracts
factaries in Melbourne, Sydney and Bris-
bane Lo produce scores of skin and body
care products made from frults, veg-
etables, herbs and ails.

As the company's marketing manager,
former L'Oreal internationn] marketing
manager Clavdis Brumme, likes [o say;
“They are 50 good you can eat them,”

M= Bright sald the company now had a
fmultimilbon-dollar turnover, producing
hundreds of thousands of units & year
and was selling products In Australia,
New Zealand, Norway, Brunel and scon
South Earea and Japan.

Korea's third largest cosmeties com-
pany. Skincare 5000, has contracted to gl
Diva Cosmetics' products In 160 stores
throughout the country and Is set lo
launech o marketing campatgn which will
st Larissa Bright become o household
nsme,

“They are doing a huge marketing

with posters on the sides of
buses.” ghe said.

Negotiations are alzo under way with
importers in Japan, the world's second
largest cosmetics markest,

DIVINE

Bometimes, Ms Bright has to pinch
herself to make sure it's real.

“1 used to make my OWN Soaps” she
paid,

“1 did it far fun.

“I had no idea something 1 enjoyed so
much would become a business.”

But the business has grown exponen-
tinlly ns more people seek out cosmetics
which are environmentally benign.

The people of Asin and the Middie Enst,
in particular, are keen to buy cosmetics

ext step
for local diva

.+« Larissa Bright and Claudia Brumme Fhot SCOTT RADFORD-CHISHOLM

which contain no animal products.

Ms Bright learned her business skills
along the way, re-investing any profits
back into the business and developing
more products.

The lnunch into Korea starts in Octo-
ber with a lsunch into Japan hopefully in
February next year.

Entry into the United Arabs Emirates
in the Middle East Is planned.

It seems those diplomoey Skills will
come in mighty handy.



